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New. Unmissable. Exclusive. Monday 3 November

Statement based on the 2013 Most Watched Comedy Award Presented By The Monte Carlo Film Festival And Eurodata MODERN FAMILY TM & © 2014-2015 Twentieth Century Fox Film Corporation. All rights reserved. Photo: © 2014 American Broadcasting Companies. All rights reserved.
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Tonight 8.30pm

Statement based on the 2013 Most Watched Lomedy Award Riesented By The Monte Carle Film Festival And Eurodata:

Half page print ad & Digi 6. Designers Mark Evans & William Pegden View project A/LRE
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Tonight 9pm Starts tonight O9pm
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Adventures In
Dalbergia

We paid a visit to the studio of
Federico Méndez-Castro, a fine dust
maker located on Granwville Island,
Vancouver ...

People

30.11.17

'Tis the season to be jolly (almost!).
Before the holiday season sweeps you
off your feet take five minutes to have

a look our latest round-up of creative
news. Enjoy!
The Splash

CREATIVE LEAD. www.sodazine.com - an online magazine exploring design and the wider creative industries.

Website design, branding, photography, directing, writing, commissioning stories.

Mario Macilau
The extraordinary, everyday ...

People

The Goldloxe Effect

Creating in the shadows ...

People
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View SODA /LRE


http://www.sodazine.com
https://sodazine.com
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avin Coyle Studio p\ &3

Walthamstow, London

Presents

Shot by Trevor Di Maggio

Sound Design by Justin North
Graphics & Grade by Talia Slater

Watch HERE

CREATIVE LEAD & EDITOR. 'The Workshop' film for www.sodazine.com
Directed by Samuel Weeks, shot by Trevor DiMaggio


http://www.sodazine.com
http://sodazine.com/post/man-of-the-woods-gavin-coyle

Guesls of The Dorchester 1937 Lo present (I-r): Elizabeth Taylor, Noél Coward, Peter Sellers, Joan Collins, Thandie Newton, Andy Warhol.
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The bar al The Dorchesler. For over 70 sparkling years. a procession of the glamorous. the gorgeous and the greal have L\n I‘L\I I'aor( l “];] [\ (Y()//()(‘//()N )( D()](‘}](‘Sl()l C()ZZ({(‘fZ()}Z

spun through the revolving doors on Park Lane. Here, mad dogs and Englishmen rub shoulders with actors and artisls.

And every barstool. chair and table has ils story to lell. Discover them al dorchestercollection.com/london

The Dorchester The Beverly Hills Hotel Le Meurice Hotel Plaza Athénée Hotel Principe di Savoia The New York Palace Hotel Bel-Air Coworth Park 5 Park Lane
LONDON BEVERLY HILLS PARIS PARIS MILAN NEW YORK LOS ANGELES ASCOT (2010) LONDOX (2010)



Dali won't be joining
us for dinner. He's ordered a
bieyclefrom mo!}l service.
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Home from home to peoplés

who've always done it [heir way ¢
P et ( ' ".

Emter L Meurier and you e folkoing in Gumoss and [ruly surreal footstes. Nahador Dali made the hotel his bome every winter for thirty years An Extraordinary Collection )( Dorchesler Collection SPGB kb MV W YA 8 S AT S Ml e i B I A An Extraordinary Collection )( Dorchester Collection

More recently, Philippe Starek has transformed the intersor with plaviol Daliesque tonehes, like the ehair thal wears high hesded shoes and 1



- Media-facing brand positioning to be developed in partnership with Zag

- Framework for press office function to be established

- Creation and collation of key media assets (media list, boiler plate, etc.)

- Thought leadership workshop to take place and strategy developed - YO! Sushi project to launch
- Social media framework to be developed

- Yamaha project to launch

Phase 3

- Ongoing event (speaking engagement)
outreach to commence

SVEGO project o latkich - Ongoing communications activity a

in the Delivery section of this docu

- New website to go live
- Virgin Media project to launch

/ Evecution. : 2020 Onwards

A A




DIRECTED BY BRYAN HUYNH

PRODUCED & EDITED BY SAMUEL JOHN WEEKS



https://www.samueljohnweeks.com/copy-of-fashion-film

FILM BY
AMY GWATKIN

STYLING BY
VINCENT LEVY

PRODUCED & EDITED BY
SAMUEL JOHN WEEKS



https://www.samueljohnweeks.com/copy-of-fashion-film
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The TDC Creative Collective




Introducing
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mailto:www.samueljohnweeks@gmail.com
http://www.samueljohnweeks.com

